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The all-new E&P Plus brings you fullspectrum perspectives on oil and gas
exploration and production today. It
delivers the technology- and operationsoriented content you expect from E&P,
plus much more affecting engineering
and operations professionals.

+
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PEOPLE
Weatherford has announced that Karl Blanchard, executive vice president and COO, will assume the role of interim CEO until a permanent
president and CEO is appointed. Christian Garcia, executive vice president and CFO has decided to leave the company after the filing of
the company’s second-quarter financial results on Aug. 5. Additionally,
Weatherford’s board of directors has appointed Benjamin C. Duster IV
to serve as director.

Lessons from the past can shape shale’s future

Petronas has appointed Tengku Muhammad Taufik Tengku Aziz president and group CEO, following the retirement of Tan Sri Wan Zulkiflee
Wan Ariffin from the company.

TengBeng Koid has joined Flotek Industries Inc. as
president of global business. Additionally, the company has welcomed Kevin W. Brown to its board
of directors.
Peré

Danos has named Reed Peré vice president of Permian
operations.
Gro Haatvedt will step down as
vice president of exploration and
development with Neptune Energy
at the end of September. He will
continue serving as Neptune’s distinguished adviser.

Henrik Poulsen has stepped down as CEO of Ørsted. The board of directors has initiated a process to identify a successor.
Charif Souki has been appointed executive chairman
of Tellurian Inc.
Equinor ASA has elected Tove Andersen to the
company’s board of directors. Additionally, Jon Erik
Reinhardsen and Jeroen van der Veen have been
reelected as board chair and deputy chair, respectively.

Souki

Frontier
Exploration

Deepwater
Innovation

COVID-19
Demands

Matthew Allen has stepped down as CEO and managing director of Otto
Energy. Still, he will remain with the company as a senior adviser for six
months to assist with the transition of a new successor. During the transition period, John Jetter, nonexecutive chairman, will assume the role
of executive chairman and Kevin Small, executive director, will oversee
the day-to-day operations of the company.

Emmissions
Management

Markus Tacke has stepped down as CEO of Siemens
Gamesa Renewable Energy. He will be succeeded by
Andreas Nauen (left).
Laredo Petroleum Inc. has named Bryan Lemmerman
CFO. He succeeds Michael Beyer, who has stepped
down from his position.

Nauen

Key Energy Services Inc. has appointed Nelson Haight CFO, senior vice
president and treasurer.

E&P Plus also benefits from an enhanced technology
platform. We’ve eliminated the “flip book” to improve
user experience on smartphones, tablets, laptops and
desktops. Mobile-friendly continuous scrolling makes
the industry’s best content fully accessible whenever
readers choose to engage.
E&P Plus has been built for digital from the ground
up with new functionality and a whole new
experience. Please reach out to me if there’s any
question I can answer.

The Texas Alliance of Energy Producers has appointed Jason Modglin
president.

Jonathan (Jack) Thayer has joined Venture Global LNG Inc. as CFO.

McPherson
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Tobias Hoeink, David Cotrell and Sachin Ghorpade, Baker Hughes
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By starting at either the wellhead
or a particular survey location along
an existing well, multiple possible well
path trajectories are created automatically. As each path is progressively
constructed, drilling constraints,
wellbore stability constraints and
anti-collision constraints are enforced.
Each successfully created wellbore
path is scored with an objective function based on reservoir properties,
for example, the length of the well
exposed to reservoir rock that exceeds
thresholds on porosity, permeability
and hydrocarbon content.

Sercel-GRC has appointed Song Hu
sales and support manager.

Hu

AccessESP has selected Matthew
Walker as the customer application
performance manager for the U.S.
market.

Walker

COMPANIES
Sparrows Group has relocated to a new purpose-built facility in Luanda,
Angola, to support its growing operations in Africa.
Carbon Engineering Ltd., a Canadian clean energy company, has broken ground on its new Innovation Center in Squamish, B.C., which
is due to be completed by August 2021.
GATE Energy has opened its new South Korea office to form the strategic
stronghold for commissioning and engineering support for the company
in the region.

CAM Integrated Solutions has named Brian McPherson
chief accounting officer.

Geoprocesados and DownUnder GeoSolutions (DUG) have announced
that Geoprocesados has recently opened a new DUG McCloud-based
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The Baker Hughes team applied this
technology to several different reservoir
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4 Norway

3 Canada
Equinor announced a discovery in the
Cappahayden K-47 exploration well in the
Bay du Nord region offshore Canada’s
Flemish Pass. According to the company,
it is a potentially large oil reservoir. It was
drilled in 974 m of water and is about 450
km east of St John’s, Newfoundland, in
the EL1156 Block. The well is close enough
to the Bay du Nord Field to be connected
to a proposed FPSO vessel that Equinor
hopes to build for the project. If additional
drilling indicates a sizeable reservoir, it
will improve the economics of the project, which are currently estimated at 300
MMbbl of oil.
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2 Mexico
At the Saasken Exploration Prospect in
offshore Mexico’s Block 10, Eni announced
a discovery in Cuenca Salina in the Sureste
Basin. According to preliminary estimates,
the discovery may contain between 200
MMbbl and 300 MMbbl of oil in place. The
Saasken-1 NFW discovery well is the sixth
consecutive successful well drilled by Eni
in the Sureste Basin. Area water depth is
340 m. The 3,830-m well encountered 80
m of net pay of good quality oil in Lower
Pliocene and Upper Miocene sequences
with excellent petrophysical properties in
the reservoir. Current data indicate that
the production capacity of the well is more
than 10,000 bbl/d.

Planning for simple and
complex reservoirs

Improving mooring reliability
through risk-based
monitoring and inspection

OriginClear Inc. has named Daniel Early, P.E. chief engineer.

88 Energy reported that it hit more than 280
ft of net pay in Seabee, Torok and Kuparuk
at an Alaska wildcat on the North Slope.
The Charlie-1 well is in Section 21-4n-9e
in Umiat Meridian. The Project Icewine
discovery was directionally drilled to 11,112
ft (11,109 ft true vertical) in Kuparuk. Additional laboratory work is planned to confirm
rock properties and saturation. The well is
1 mile north of BP’s Malguk 1, an 11,375-ft
venture abandoned in 1991 despite shows
of oil in Seabee. The Charlie prospect is on
state lease ADL 393380, 30 miles west of the
Franklin Bluffs pad.

A computational approach to well trajectory planning promises significant time savings
for determining an optimal well that also satisfies drilling constraints.

T

John Ale has retired as Southwestern Energy Co.’s general counsel and
corporate secretary. He will besucceeded by Chris Lacy.

1 US

and then drilling it, too
A multidisciplinary team at Baker
Hughes conceived and implemented
an integrated method of finding the
optimal wellbore path in a given
reservoir. The technology considers
distributed reservoir properties (e.g.,
porosity, permeability and saturation),
satisfies constraints (e.g., pipe bend
curvature limits, wellbore stability
considerations and anti-collision
assurance) and avoids obstructions
and no-go zones within the reservoir.
A Monte-Carlo approach is implemented to help cover parameter space
and enforce constraints while generating ensembles of valid candidate well
trajectories. The selection of the optimal wellbore path can be posed as a
constrained optimization problem and
solved with a novel methodology.

David G. Hill has stepped down as executive vice president of land and
exploration with Ovinitv after the company announced a 25% cut to its
workforce.

International Highlights

productive well path

he significant capital investment of constructing a
well, in combination with
the upfront uncertainty on its performance, creates one of the most
difficult choice sets for profitable
extraction from hydrocarbon reservoirs. A fundamental component is
planning the well trajectory. Currently,
well trajectories are planned with isolated, manual processes and numerous revisions involving geoscientists,
geomechanics specialists, drilling
engineers and asset managers. The
planning process can take days, weeks
or months, but even then, the truly
optimal well might not be identified
because not all possible well trajectories can be evaluated by humans in a
reasonable time.

Hill

Aker Solutions CFO Ole Martin Grimsrud has given
notice that he will step down from his position, effective
Sept. 1, to pursue other opportunities.

+

Planning the most

Haatvedt

Neptune Energy has received a drilling permit for wildcat wells 34/4-15 S and 34/4-15
A in offshore Norway’s PL 882. Both ventures will be drilled from the Yantai platform. PL 882 was awarded in 2017—these
are the first and second exploration wells to
be drilled in the license area, which consists
of parts of blocks 33/6 and 34/4 and are
about 10 km northwest of the Snorre Field.

5 South Africa
Africa Energy is planning a multiwell exploration campaign in 2020 in South Africa following its 2019 Brulpadda discovery on Block
11B/12B. After the discovery, Block 11B/12B

joint venture (JV) partners began two phases
of 3D seismic over the Paddavissie Fairway
and an extended 2D seismic survey across
the remainder of the block. The first planned
well will be Luiperd-1 and will target several
de-risked submarine fan prospects with substantial prospective resources. Seismic data
processing has identified significant prospectivity with encouraging seismic indicators
across the new Kloofpadda lead to the east.
The scope of the PGS 3D seismic survey has
been increased to cover a newly identified
northern extension to the Luiperd Prospect.

6 Egypt
Kuwait Energy announced an oil discovery
in the Abu Sennan concession in Egypt’s El
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Marine technology is advancing rapidly to improve simulations, monitoring, weather
forecasting, inspections and digitalization needed for safer mooring systems.
Sue Wang, ABS

C

hain corrosion and fatigue
are the primary causes of
offshore mooring incidents,
events that can cause costly line failures,
pre-emptive replacements, downtime
and severe degradation of asset security,
according to a recent survey.
West Africa (where corrosion
was the primary cause) and North
Sea (fatigue) were the most common
locations, suggesting site environments
strongly influence the probability of
failed mooring systems, often with
expensive consequences (Figure 1).
FPSO units were responsible for the
majority (73%) of incidents covered
in the analysis. In 2019 there were 225
FPSOs either in service (182), available
(20) or on order (23) worldwide.

DARRIN WEST

Vice President Sales and
Publisher, E&P Plus
dwest@hartenergy.com

With the number of floating production
installations on the rise, modern monitoring and inspection strategies are
taking a key role in assuring dependable operations and worker safety.
Most of the initiatives start with design
assessments.

Assessing the design of
a mooring system
The most effective way to assess the design
of any mooring system is to verify the
acceptance criteria for mooring loads in
terms of strength and fatigue. The main
elements include
• Establishing site-specific environmental conditions, including
100-year return waves, wind and
currents (for strength assessment)
and wave-scatter diagrams (for
fatigue assessment);

FIGURE 1. The number of reported
incidents in the analysis, including line
failure and severe degradation, are shown.
(Source: ABS)

North
Sea
31%

• An analysis of mooring strength and
fatigue; and
• Load and capacity checks for
strength and fatigue (corrosion
allowance and safety factors).
During the service life of the mooring
system, demand for reassessments could
be triggered by change of environmental
conditions (relocation, etc.), life extension,
detection of mooring system degradation
or an anomaly, and/or other factors that
could affect the safety of the system.
In general, the methodologies used to
assess designs are well established, with
industry guidelines and classification rules
routinely applied by owners and operators.
However, major challenges continue to
arise from uncertainties associated with
environ¬mental conditions, advanced
corrosion of mooring systems, shifts in
operational conditions and transient
responses that are difficult to detect at the
design stage.

Delivering a sustainable
execution model for
reducing offshore emissions
Carbon footprint evaluation for offshore wind installation finds material selection
and stakeholder alliances keys to success.
Tonje Istad, KANFA AS, part of the TechnipFMC group

A

ccelerating the understanding
of the industry’s carbon footprint and the corresponding
cost implications are critical to understanding how businesses can collaborate
to reduce carbon emissions and meet
global climate initiatives.
Cost and carbon footprint justify the
green energy transition initiative, but
stakeholders expect data behind statements and actions. After all, what cannot
be measured cannot be managed.
To develop a sustainable execution
model, the TechnipFMC group recently
conducted a carbon footprint analysis
within the scope of an engineering study

Others
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of an offshore floating wind project to
analyze elements for minimizing carbon
emissions. The purpose of this early-stage
study of an industrial project is to examine how the engineering, procurement,
construction and installation (EPCI) phase
can reduce its carbon footprint. Offshore
floating wind will create far less emissions
as an electricity provider than other
fossil-based energy resources; hence,
material use is significant, so it is worth
examining how this may be minimized.
This principle of considering where
carbon reduction savings could be realized is therefore applicable to any project,
carbon intensive or not.
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Floating
Spar Substructure

Suction Pile

Carbon footprint of a
floating wind installation
The scope of the study is therefore
the complete system hardware with the
exception of the tower, turbines, blades
and electrical cables. Items included in
the scope are within the boundary of
the red box in Figure 1. The 11-off spar
is anchored with three mooring lines
each, which are secured in a grid of 19
suction anchors.

Procurement, construction
and installation
Bottom sections of the concrete spar
substructures will be slip-formed in the
dry dock before being completed at an
inshore deepwater fabrication site at
about 330 ft water depth. Upon completion of the concrete works, steel components (e.g., flanges, fittings, boat landing
deck and J-tubes) will be mounted onto
the substructure. Assembly of the tower,
nozzle and blades will be performed at a
specially prepared separate site using a
shore crane.

Mooring Chain

Seabed
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FIGURE 1. Hardware within the boundaries
of the red outline is included in the carbon
footprint assessment.
(Source: TechnipFMC group)
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Advantages of the New
E&P Plus Digital Format
Our new E&P Plus will help advertisers connect with
customers and prospects in a more interactive and
direct manner – wherever and whenever they choose to
consume the content.
COMBINED DISTRIBUTION GROWS TO OVER 100,000
ADVERTISERS RECEIVE ADDED BENEFIT
FROM THE COMBINED REACH OF:
E&P readers and Oil and Gas Investor subscribers
HartEnergy.com Readers — over 10,000 Users
Hart Energy Conferences attendees
Users of Rextag GIS datasets and online data tools
THE E&P PLUS AUDIENCE BREAKDOWN IS STRONGER:
66% work for oil and gas producers
30% work for financial, IT, midstream companies or drilling contractors
7.4% work for service/supply companies, schools and organizations
Executive managers, engineers and production personnel make up
over 90% of recipients
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New Enhancements Help
Your Advertising Stand Out!
The new E&P Plus offers multiple ways to engage prospects
in a user-friendly digital format. These options provide
more opportunities for advertisers — because E&P Plus is
much more than a “flip-book.”
ADD VIDEO TO YOUR ADS

We now offer advertisers more ways to build on marketing programs.
Adding video (or animations, audio and other “rich media”) to
advertising can be advantageous.
Statistics show audiences watch more videos online.
92% of B2B prospects consume online video.
People share videos, and if your video demonstrates value,
they will share it in social media.
Video ads attract mobile users. Watching videos on mobile devices is
commonplace and short clips (~30 seconds) are usually viewed to the end.
Search engines love video. Larger search providers prioritize
video content.
Analytics from Facebook and YouTube help you gauge
video performance.

VIDEO ENHANCEMENT
IS ONLY ONE OPTION.
Check out all the options
the new E&P Plus offers to
enhance your advertising
messages. Then talk to your
sales rep to discuss a costeffective program that best
fits your objectives.
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Ad Placement
Selection Options
INSERT YOUR EXISTING PRINT AD
Full-page and multi-page advertisers get digital production
from print-ready artwork.
Link to URL is included with each ad unit.
Ads fall in similar positions to print layouts.
Back Cover position moves up to top-of-edition,
near the table of contents.
Fractional-page positions and ad units adjust to brand display
with tagline, and expand on click to print unit.
ENHANCE YOUR DIGITAL ADS

From basic responsive formats to inserting rich media (video, audio
or other elements that encourage viewers to engage with your
content), there’s almost no limit to your options.
Add a call-to-action button to boost conversions.
Deliver prospects to your own landing page or other content
marketing tools.
5

Ad Placement
Selection Options
OPTION 1

OPTION 2

OPTION 3

INITIAL DIGITAL AD
INVESTMENT

RESPONSIVE AD UPGRADE

ANIMATION AD UPGRADE

Basic animation/effect: enhanced digital ad
with enimated HTML element

Add/rotate images: enhanced digital ad
with added images

Traditional print ad converted to digital
format with full-screen background image
or color
Includes company logo, marketing copy
and a custom call-to-action button
Click HERE to view sample

All elements in the converted ad
plus single animation or intro
movement effect

All elements in the converted ad
plus up to five additional images
that automatically scroll in a loop

Click HERE to view sample

Each image may contain separate
marketing copy
Click HERE to view sample

>>>
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Ad Placement
Selection Options
OPTION 4
VIDEO/AUDIO UPGRADE
Include video and audio
All elements in converted ad plus 10-25
seconds embedded video or audio
Click HERE to view sample

OPTION 5
CUSTOM LANDING PAGE SPONSOR

A landing page you may share from your company’s
website, emails or social media.
Additional visibility adjacent to the cover when
you provide access from your company’s server
or via an email campaign
A page separate from the issue index, featuring
your company as the edition host
Embed audio or video
Add a welcome message: “Enjoy this direct digital
access by YOUR COMPANY NAME — and don’t
miss our ad inside this issue promoting NAME OF
PRODUCT”
Click HERE to view sample
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Advertising
Specs & Rates
OPTION 1
Initial Digital
Ad Investment

OPTION 2

OPTION 3

OPTION 4

OPTION 5

Responsive Ad
Upgrade

Animation Ad
Upgrade

Video / Audio
Upgrade

Custom Landing
Page Sponsor

(additional)

(additional)

(additional)

(additional)

Digital Spread Ad

$17,325

$2,000

$2,000

$4,000

$4,000

Half Page Spread

$9,610

$2,000

$2,000

$4,000

$4,000

One Page

$9,610

$2,000

$2,000

$4,000

$4,000

Half Page (vertical/horizontal)

$6,540

$2,000

$2,000

$4,000

$4,000

SALES TEAM CONTACTS:
DARRIN WEST

VICE PRESIDENT SALES &
PUBLISHER, E&P PLUS
+1 713 260 6449
dwest@hartenergy.com

KEVIN HOLMES

HENRY TINNE

GLOBAL DIRECTOR OF
BUSINESS DEVELOPMENT
+1 713 260 6478
htinne@hartenergy.com

PUBLISHER, OIL AND GAS INVESTOR
+1 713 260 4639
kholmes@hartenergy.com

DANNY FOSTER

EXECUTIVE DIRECTOR,
DIGITAL MEDIA
+1 713 260 6437
dfoster@hartenergy.com

CHANTAL HAGEN

BUSINESS DEVELOPMENT MANAGER
+1 713 260 5204
chagen@hartenergy.com

1616 South Voss, Suite 1000
Houston, Texas 77057
Tel: +1 713 260 6400
Fax: +1 800 874 2544

HartEnergy.com
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Advertising
Specs & Rates
MECHANICAL SPECIFICATIONS
STATIC STANDARD ADS (Opt. 1):

Preferred format: High-resolution Adobe
PDF/X files (distilled at 300 dpi with all fonts
embedded). Adobe InDesign files accompanied by collected artwork, logos and all fonts;
Adobe Photoshop TIF or EPS formats, 300-dpi
or better resolution; or Adobe Illustrator EPS
files also accepted (fonts outlined).

ENHANCED/RESPONSIVE AD
(Opt. 2-5):

Preferred format: For images that will be
used as background images, no less than
1500px wide is recommended and for secondary images 600px wide. If you are submitting
an ad that is already made, the file must be
packaged to include ALL assets. This ensures
that all images and fonts used to make the ad
are intact and can be extracted.
•
•
•
•

Packaged InDesign file (.indd, .idml)
Packaged Illustrator file (.ai, .eps)
Packaged Photoshop file (.psd, .tif)
Logos: Master .ai, .eps, .psd or
transparent .png
• Other Images: .jpg, .png, .psd, .eps, .tif
• .pdf can be accepted only if all assets
are included

IN-HOUSE PRODUCTION:

The advertiser must submit copy, logo (EPS),
plus high-resolution artwork. Your sales
representative will provide a cost quote.

FTP SITE FOR ADS:

Please upload collected files as
zipped archives.
HOST: ftp.hartenergy.com
USER ID: hepads
PASSWORD: ads
DIRECTORY: ftp/hep_ads

AD COORDINATOR
SUSET MEDEROS

1616 South Voss, Suite 1000
Houston, Texas 77057
+1 713 260 4637
iosubmission@hartenergy.com

ADVERTISING SIZES
STATIC/STANDARD
AD SIZES (Opt. 1)
TWO PAGE SPREAD
AD SIZE: 16” x 10.5”
(406.4mm x 266.7mm)
SINGLE (FULL) PAGE
AD SIZE: 8” x 10.5”
(203.2mm x 266.7mm)
1/2 PAGE SPREAD
AD SIZE: 16” x 5.375”
(406.4mm x 136.52mm)
1/2 PAGE VERTICAL
AD SIZE: 3.375” x 10”
(85.73mm x 254mm)
1/2 PAGE HORIZONTAL
AD SIZE: 7” x 4.875”
(177.8mm x 123.83mm)
No bleed required. However
ALL text should be within
.25” from edges.

ENHANCED/
RESPONSIVE
AD SIZES (Opt. 2-5)
ENHANCED TWO PAGES
AD SIZE: 1500 x 1000 px
ENHANCED FULL PAGE
AD SIZE: 1500 x 800 px
ENHANCED 1/2 PAGE
AD SIZE: 1500 x 400 px
Requirements for
an Enhanced Ad
• Ad background color or image
• Ad copy, font and color
Requirements for an
Enhanced Video or
Animated Ad
• Fly-in text
• Multiple scrolling images
• Include any audio or
video file attachments
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